
Self-Reporting Production Measures of 

Clothing Waste in Fashion Industry

A Policy to Address the Social Costs and Sustainability Campaigns

of the Global Fashion Industry

Nancy Bowne



Background Information and Focus

❏ Clothing waste in context 
❏ Political actors involved 
❏ Negative externalities: 

❏ Climate Change Consideration 
❏ Landfill 
❏ Fast Fashion Mentality 

❏ Evaluate the integrity and accuracy of common “sustainability” label 
campaigns that retailers use 

❏ Raising awareness and interaction with consumers about clothing 
environmental awareness 



Step by Step Process of the Policy 

❏ Mandatory Self-Reporting: 
❏ Annual Revenue 
❏ Gross Profit Margin 
❏ Percentage of overall production
❏ Total number of factories 
❏ Use of natural resources and new materials
❏ Remaining inventory after a given production cycle.

❏ Support and highlight competitive nature of sustainability in textile Industry 
❏ Increase industry-government relations 
❏ Increase industry-consumer relations



Briefly Noted Literature Review

❏ Vicki Norberg-Bohm’s study, “Creating Incentives for Environmentally 
Enhancing Technological Change.”

❏ The Dutch Ministry of Housing, Spatial Planning, and the Environment
❏ Simone Schiller-Merkens’ study, “Will Green Remain the New Black? 

Dynamics in the Self-Categorization of Ethical Fashion Designers.”



Methods (part 1) 

❏ a chart that 
demonstrates 
available 
information from 
producers that 
could reflect factors 
for self-reporting



Methods (part 2) 

❏ a consumer survey 
of multiple choice 
and short answer 
questions about 
clothing purchase 
behavior and 
environmental 
impact 



Methods (part 2) 



Results and Policy Recommendations

❏ Government and industry concern in profit rather than environmental 
precautions and intervention 

❏ Necessary to consider a well rounded impact of clothing on all levels of the 
cycle 

❏ Consumer insight on clothing production limited 
❏ Sustainability a common, but inefficient phrase

❏ Private Goods Policy: mandatory self-reporting initially from US 
companies that offer their percentage of overall production, total 
number of factories, total sales, use of natural resources and new 
materials, and remaining inventory after a given production cycle. 


